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THIS IS HOW THE TEAM LOOKS TODAY (2022)

Héctor Jirau Natasha Martinez Moénica Rocafort Lissa Barreras Menchu Agileros Adriana Pérez
Investment & Program Manager Business Development Marketing Outreach Investment Manager
Operations Director Manager Manager Manager

920%

Female Led

Sylmarie Diaz Yessica Fontanez Allison Martinez Betzaida Pagan Adalis Serrano
Startup Executive Startup Executive Communications Lead Graphic Operations Associate Team
Specialist Designer












Our Selection Committee

The selection Committee has the task of carefully reviewing and selecting the next batch of startups each year. We
appreciate the time and effort imparted by this group of entrepreneurs, mentors, and investors.

Allison Kern Lauren Maillian Manuel Rosso Devin Baptiste Ramphis Castro Alexiomar Rodriguez Lincy Ayala
Morlrr(])v\‘vjz::nes CEO digitalundivided COO FloSports Founder & CEO GroupRaise ~ Co-founder / General Partner Founder Seed Co-founder BookSloth
P18 Gen. 9 P18 Gen. 9 P18 Geng ScienceVest pre18 Gen. 4 P18 Gen. 9

P18 Gen. 9 pre18 Gen. 3 P18 Gen. 9 pre18 Gen. 3/ Gen. 4

pre18 Gen. 3 pre18 Gen. 3/ Gen. 4

pre18 Gen. 4

Pierre Horvilleur Laura Cantero Giovanni Collazo Jennifer Hopp
Former Partner at Executive Director Co-founder Managing Partner
Morro Ventures Grupo Guayacan Alias Payments Inc. ATO Ventures
pre18 Gen. 4 pre18 Gen. 3 pre18 Gen. 3 pre18 Gen. 3

Sandra Pedraza Eduardo Padial
Entrepreneurship Leader at Vice President of Operations
University of Sacred Heart and Partnerships at Skootel
prei8 Gen. 4 prei8 Gen. 4




10



Top Mentors

Alexandra Garcia Nate Stewart Jesse Middleton Devin Baptiste Deepak Chhugani
Program Manager VP, Platform Strategy at General Partner at Flybridge Entrepreneur and Philanthropist Founder/CEO at Nuvocargo
GOOgLF:' BigCommerce Co-Founder The Community Fund  Founder/CEO GroupRaise.com How to negotiate and close the
Storytelling Building a Killer Product Team Investment Fundamentals Unit Economics & Building a Lead deal (First Round of
Engine Investment)
Ali Jamal Mayra Ceja Jim Pouliopoulous Dan Maccarone Juan Mario Alvarez
Growth & Product Executive and Business Development Senior Lecturer, Strategist / UX Designer & Consulting and Turnaround
Founding Partner HubSpot for Startup Storyteller and Author Co-founder of Charming Robot Specialist at Rubi-Trigo
First Check Ventures Prospecting Clients Storytelling Product Interactions Building Revenue Channels

Growth 101
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https://prsciencetrust.org/
https://prsciencetrust.org/
https://parallel18.com/
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Pre18 Gen. 3 cohort was
composed of 40 companies

45% of them being

female-led. The startups were
focused on different industries
such as e-commerce, tourism,
media and advertising, health and
biotechnology, manufacturing,
IT, and gaming.

Where are they today?

$3.5M $26.7M

Total Revenue from January Gen3 cohort valuation
1, 2021, to December 31, 2021

$255K 137

Capital raised in Puerto Rico Employees hired
128 in Puerto Rico

Presented results are based on 23 alumni that completed the survey.



Application Round Highlights

381

open applications

Top Industries:

E-Commerce
Healthcare
Education
Manufacturing
IT Enterprise

5800 40%

*2% non-binary applicants
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Results

$1.4M

Grants Distributed

$141M

G9 cohort valuation

63%

local companies

Data captured from the exit surveys and the Alumni Survey completed by 20 alumni.

$25.2M

companies total overall
revenue

$13.3M

of the overall revenue was locally
captured

$6.7M

capital raised during the program

$3.6M

raised from local industries




Cumulative Results
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Gens |

Gena

Lincy Ayala
Co-Founder

Xiomara Figueroa
Co-Founder

| Gen3

Shaun Moore
Co-Founder

Nezare Chafni
CTO
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| Gen3 | Gen3
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Cleancult, the leading sustainable cleaning brand on a mission to redefine clean with the power of
plant-based ingredients and zero-waste packaging, announced in September 2021 the closing of their

Series B raise, amounting to $25 million in growth funding. Along with Reynolds Channel and
Anchor Capital, investors in the business include Box Group, Vanterra Capital, and Blue Scorpion
Investments, the early investors behind leading brands such as Bombas, Harry's and Quip. Additional raise
participants include celebrity investors such as Kevin Hart with his VC firm, Hartbeat Ventures, and Rachel
Zoe with Rachel Zoe Ventures.

Launched in 2019 by Ryan Lupberger and Zachary Bedrosian, Cleancut has a complete offering of home
cleaning essentials, including Liquid Hand Soap, Laundry Detergent, Stain Stick, All Purpose Cleaner, Dish
Soap, Bar Soap, and more, all featuring biodegradable plant-based formulas that harness the power of
natural ingredients. With a hybrid operation between Puerto Rico and the United States; Cleancult has
33% of the team located in the island with a main local office at the Puerto Rico Science, Technology and
Research Trust. They also, partnered with the University of Puerto Rico, Mayagliez Campus and have
another office located in the west side of the island.

With this new funding, Cleancut aims to bring on additional retailer partners. Over the next few months, the
company will expand into an additional 2,500 stores, elevating the brand's retail presence to over 5,500
stores across the U.S. and Canada including CVS, Bed Bath & Beyond and Meijer.

Ryan Lupberger
Co-Founder / CEO

Zachary Bedrosian
Co-Founder


https://c212.net/c/link/?t=0&l=en&o=3304014-1&h=67847979&u=http%3A%2F%2Fwww.cleancult.com%2F&a=Cleancult

PRoduce raises $1.8M in capital to boost support
of small farmers

PRoduce received a $1.8 million capital injection led by
Semillero Partners fund to improve the consumer's shopping
and food experience, while increasing support for local
entrepreneurs including farmers, fishermen, coffee collectors,
and artisanal producers. The funds will be used mostly to
recruit executive and business development positions.

PRoduce serves more than 50,000 customers while
supporting 600 local producers and growers.

Crystal Diaz
Co-Founder
Francisco Tirado Martin Louzao
Co-Founder Patricio Schames

Co-Founders



Kiwi Financial raises $3.5M in capital

The capital injection led by Advent-Morro Equity Partners
and its subsidiary Morro ventures, will support the startup
growth in Puerto Rico an LATAM.

The startup, founded in Puerto Rico, offers personal loans
which usually go up to $500 to help people without
banking services build a credit history. Currently, they serve
10,000 clients in Puerto Rico, who had no credit history or
had their credit is affected. This represents between 30% to
40% of the market on the island.

Mariano Sanz
Co-Founder

Alexander Schachter
Co-Founder
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Adriana Pérez

$2.6M

invested (Including Business Continuity Fund)

85%

Portfolio Survival Rate

Including Business Continuity Fund

Total Investment Raised
(Gen.1-Gen.9)

$22,443,136.00

Business Continuity Fund Portfolio Raised (29 startups)

$29,815,500.00

Matching Fund Portfolio Raised (24 startups)
31

No portfolio updates for Gen. 8 and . Gen. 9. It will be updated at the end of 2022



MATCHING FUND

Follow-on fund designed to co-invest in promising graduated P18Startups. With this fund, the Puerto
Rico Science, Technology and Research Trust matches private capital raised by entrepreneurs in
exchange for stocks or convertible notes.

of our investees have received
US $1M investment in the life of
the company

investments survival rate

international companies have
US ° established operations in Puerto Rico.

total amount invested

Presented data until Ger{?}Q



100% of the companies that received the investment are still operational.

From the moment the COVID-19 pandemic started affecting the startup ecosystem, we rethought the way we operated as a program. After
reducing the cohort for Gen. 8, the remaining operation budget was redirected to invest $21M USD in a special fund for our alumni. \¥hen the
pandemic started, P18 had graduated close to 200 startups and we knew many of them would need our help to keep operating.

The investments made strengthen the program's commitment to supporting underrepresented entrepreneurs, since 31% of the startups are led
by women. Additionally, the parallel18 Ventures portfolio increases its diversity by adding LGBTTQ+ and BIPOC founders alumni.

A year after receiving the funds, one startup had reached the highest Monthly Recurring Revenue ever, while another managed to close their
Angel round and grow sales 54% YoY, after investors had initially backed out.

Success Stories

“We were facing the lack of resources to continue paying
basics such as office rent and raw material. The BCF

“We were growing really fast during the pandemic and
that had an impact on our runway. We had to start with

helped tremendously in keeping focused during those
super challenging months and never giving up! All the
help received was critical to be able to keep the
operation; even when nothing happened commercially
speaking during 2020, once the market reopened and
the sales activities were resumed, which is the testimony
of resilience and patience to avoid going off the market.

Luben Ron, General Manager

our series A much earlier than projected and the BCF
helped us extend our runway so we could close our
series A. The BCF had a great impact on the continuity of
our business, it allowed us to stretch our runway enough
so we could close our series A"

Alan Taveras, Founder
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Success Stories

“We had a lot of business deals that fell off because of the
pandemic, investors backed out of our angel round and in
general we saw a traction and fundraising problem. The
timing was certainly amazing, when we were granted the
BCF we had a one month runway; it gave us the liquidity to
as the name of the fund says... continue and to have enough
runway and peace of mind to overcome this very critical
circumstance”

Alonso Mujica, CEO

‘After the coronavirus outbreak last year, there was a lot of
uncertainty. Although our industry (Al/software) wasn't one
of the most impacted industries, most of our clients were
very cautious about their expenses and many of them were
very affected. Our revenue went down, and acquiring new
clients in the middle of this huge global crisis was a
challenge. We needed a new strategy, and time to figure it
out, the Business Continuity Fund was key to accomplish
this. Experimentation and deep analysis of our business
model were crucial to reach the point we are right now. We
changed our model to a recurrent one, and acquired new
clients, and reached the highest MRR we ever had since we
started LinkedAl”

Paula Villamarin, CEO

“When COVID-19 hit, our revenues went to zero. Listopro
was a hiring platform mainly for low-mid level sales
positions, for which there was no interest at the beginning of
the pandemic. We were able to quickly decrease our
expenses, raise some money (including the Business
Continuity Fund), focus on building our product, and
re-launch our platform focused on higher mid-senior roles in
technology 7/ product and digital roles. With the BCF, we
managed to get back to revenue making, and this year grow
over 2.5x over last year, making the business from less than
10% prepaid to over 70%"

Giuseppe Belpiede, CEO
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Monica Rocafort
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HIGHLIGHTED DEALS

PAWLS provides natural effective and
holistic healing solutions for dogs of every
age, size, breed, and gender, focusing on
the most common allergies such as itching,
hotspots, and dry skin. Now, PAWLS
products will sell all over Puerto Rico by
partnering with Plaza Provision as their
exclusive distributor. Pawls will have
product presence in all Walmart

supermarket stores.

Ensemble is a Next-Generation Space
Environment Modeling Tool that empowers
physicists with the ability to build, visualize, and
advance space weather models and satellite
trajectory data sources. Now, Celerops will
automate the process of downloading
scientific data that Ensemble can use for their
visualizations. The data comes from agencies
such as NOAA, NASA, and Arecibo Radio

Telescope, among others.

Celerops provides a set of integrated services
that are designed to increase organization
efficiency and effectiveness. Now, Celerops
will automate processes and 480 tables for
Liberty Mutual Insurance.
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HIGHLIGHTED DEALS

VITAL is a brand of practical + zero-waste Don Rifa is a digital raffle platform where

home essentials and accessories on a mission businesses, organizations, or individuals can

to mainstream green. Initially, VITAL will have create an alternative source of income. With this

a presence at the SuperMax on Ave. De Diego connection, Puma energy gave Don Rifa $500 in

and then, they will join other stores. credit cards to give away to their users for a
month.

Pinta is a gel polish brand that provides a
self-care experience while doing a
manicure at the comfort of your home. With
this deal closed on Feb 19, 2021 Pinta
received up to 70% discount on packages
sent to the USA. This connection was made
because of DemoEvent.
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monica@paralleli8.com
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mailto:monica@parallel18.com
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Think. Research. Develop.

Challenge to Innovate was a program for STEM college students to think,
research, and develop solutions using NASA-patented technology.

NASA has the technology.
Students decided how to apply it.

Challenge to Innovate helped participants create hardware solutions for the pharma
or agricultural industry. The final goal was to prepare students to present and
explore the possibility to create a startup derived from that project.



Who qualified?

College students majoring in Those who wanted to develop Students interested in Participants eager to apply
mechanical, electrical, and hardware focused in biotech, understanding how to sell or their college knowledge and
computer engineering or manufacturing and create startups from their innovate.
similar majors. agriculture. science-based ideas.

Technologies Applied

Pharmaceutical industry Agricultural industry
° Passive Smart Container - o Microwave-Based Water
MSC-TOPS-36 Decontamination System -
° Precision Low Speed Motor Controller - MSC-TOPS-53
MSC-TOPS-76 ° Multi-Stage Filtration System - GRC
. Improved Infrared Contrast Analysis LEW-TOPS-93

and Imaging - MSC-TOPS-34 o Flash Pose - GSC-TOPS-102


https://technology.nasa.gov/patent/TB2016/MSC-TOPS-36
https://technology.nasa.gov/patent/MSC-TOPS-76#:~:text=The%20Precision%20Low%20Speed%20Motor%20Controller%20was%20designed%20as%20part,high%20fidelity%20velocity%20measurement%20algorithm.
https://technology.nasa.gov/patent/MSC-TOPS-34
https://technology.nasa.gov/patent/MSC-TOPS-53
https://technology.nasa.gov/patent/LEW-TOPS-93
https://technology.nasa.gov/patent/LEW-TOPS-93
https://technology.nasa.gov/patent/GSC-TOPS-102

Program Completion

Students

55 46 = 84%

Started Made it Of retention

What did they said?

78% 49.8%

of participants that want to see their projects

completed the program through to future startup
indicated they would highly stages*
recommend CTl to
their peers

Teams

18

Started

70%

16

Made it

= 89%

Of retention

Of participants reported having expanded their
knowledge of the following topics through CTI:

Market research
Product Development
Startups

Rapid prototyping
Technology Transfer
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Giveback Partners

14,425 2,830

Giveback Hours People Impacted

81 4,416

Giveback Hours People Impacted
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In this talent database, we accept highly motivated undergrad students, as well as recent graduates and graduate students from all
disciplines. We also have space for freelancers and other types of professionals who seek to contribute their talent to the island's business
ecosystem. The TalentApp is available to all the parallel18 alumni (350 companies/549 entrepreneurs), as well to the current cohort.

Program Highlights:
App changes

e The TalentApp was revamped and relaunched on August 11, 2021; giving it a fresh look, a more organized structure, and the ability to
contact the candidates directly through the app. With the feedback and recommendations from the startup's founders, we were able
to accommodate the companies' hiring needs by providing a friendly, easy-to-use talent pool with interested candidates.

e Also, we modified the candidate's application form; keeping it more simple but including all the necessary information a company
needs to make the best hiring decisions.

Relevant Data:

1,238 Total profiles until December 2021
23 = 13 startups used the TalentApp 15 startups used the TalentApp

279 New profiles from July 2020 through December 2021
. 10 candidates interviewed B4 candidates interviewed
159 New profiles since the re-launch

6 hires 7 hires



Pride Month - LGBTQI+ INCLUSION IN ENTREPRENEURSHIP: A conversation on inclusion of the entrepreneurial ecosystem.

e  This edition of the series A Seat at the Table highlighted 4 queer entrepreneurs that were part of our programs and lead successful
businesses. The conversation was moderated by Camille Padilla Dalmau, the founder of the media platform g Millones (pre18, Gen. 3)
and the panelists were Ana Maria Hernandez from Equal Love (pre18, Gen. 3), Omar Negron from Remora (pre18, Gen. 3), and Daniel
Bedolla from Excited (P18, Gen. 4). Each participant talked about the recent gaps of inequality that the LGBTTQI+ community has in the
entrepreneurial ecosystem and how they've surpassed these challenges. The session was available for the general audience and was
broadcast through the Youtube and Facebook platforms of paralleli8. The listeners also had the opportunity to interact with the
panelists and the moderator.

Women's Heritage Month - From Latinas to Latinas: A space to discuss how we can achieve gender equality in different
industries.

e This edition of the series A Seat at the Table highlighted 3 latina entrepreneurs from p18 Gen. 8 and Gen. 9. The conversation was
moderated by Virgginia Buccioni-Hillman, co-founder of HireLlama (now Awana - P18, Gen. 9) and the panelists were Lorena Martinez,
founder of Tale+ (pre18, Gen. 3 and P18, Gen. 9) and Jonelie Vélez, co-founder of Tasty Smart (P18, Gen. 8). In the virtual space, each
participant talked, from their perspectives, about gender inequality in their fields and how to find the right tools to tackle the issue
towards a more inclusive and equitable ecosystem. The session was available for the general audience and was broadcast through
the Youtube and Facebook platforms of parallel18. The listeners also had the opportunity to interact with the panelists and the

moderator. 49



The following shows the results of non-paid
publicity and media coverage for parallel18
between July 2020 - December 2021.:

$974,459.00

Non-paid publicity value

15,573,630

Total impressions

213

Total appearances

HIGHLIGHTED PRESS COVERAGE
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cobi@parallel18.com
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